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Develop your message

What is your goal?

Is it outreach, advocacy, boosting your own profile, education, or something else?

Who is your target audience and what are their goals?
Are they peers you want to educate, policymakers to be convinced, etc.?

What is the one thing your audience needs to take away from your message?

What are the three-main points of your message?

What jargon will you need to avoid?

How are you presenting your message?
Is it a video for social media, a formal presentation, or something else?

For more ways to engage, visit the Support Science website
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